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U.S. stocks shattered milestones in 2017
Rebounding world economy, stronger American employment kept market on upward trend
By ALEX VEIGA

AP Business Writer

Taken a look at your stock portfolio
lately? It’s a good bet it’s racked up
solid gains for the year.
Wall Street has taken stock investors on a mostly smooth, record-shattering ride in 2017. The major stock
indexes made double-digit gains for
the year, led by Apple, Facebook and
other technology stocks.

The Standard & Poor’s 500 index,
the broadest measure of the stock
market, had its best year since 2013.
“This would go in the category of
stellar year, with very little volatility
in the market and pullbacks that were
essentially minor,” said Quincy Krosby, chief market strategist at Prudential Financial.
Several factors kept the market
on an upward grind for most of the

year and repeatedly drove stock indexes to all-time highs. The global
economy rebounded, while the U.S.
economy and job market continued
to strengthen, which helped drive
strong corporate earnings growth.
Investors also drew encouragement from the Trump administration’s and Republican-led Congress’
push to slash corporate taxes, roll
back regulations and enact oth-

er pro-business policies. Congress
passed the $1.5 trillion tax overhaul
bill, which reduces corporate taxes
from 35 percent to 21 percent, last
week.
The S&P 500 index finished the
year with a gain of 19.4 percent, more
than double its increase in 2016. The
index has notched 62 record highs so
far this year.
Including dividends, the S&P 500’s

2018

Arctic air has led to broken
records in the Northeast
By BENJAMIN KAIL
Day Staff Writer

Mystic — After almost 50 years of running
alongside hundreds of participants before
splashing into Fishers Island Sound on New
Year’s Day, Amby Burfoot says he’s not so sure
about the splashing part of the equation this
year.
“I’m getting a little bit old for that kind of
frigid plunge,” Burfoot said with a chuckle
Friday, citing forecasts of bitter cold beyond
almost anything participants in the popular-but-unnamed-and-unaffiliated annual runswim have experienced since 1969. “The vast
majority of years have been between 30 and
50 degrees.”
SEE REGION PAGE A3
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total return was 21.8 percent, as of
late Friday.
That means if you invested $1,000
in an S&P 500 index fund at the beginning of the year you’d wind up
with about $1,218 at the end of the
year.
Other major market indexes also
were on course to deliver solid gains.
The Dow Jones industrial average
gained 25.1 percent. The 30-company average set 71 all-time highs as it
SEE STOCKS PAGE A7
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Pete Wall of Mystic uses a chain saw to
open ice fishing holes on Lantern Hill
Pond in Ledyard on Friday.
SEAN D. ELLIOT/THE DAY

Stuck
between a
rock and the
airspace

Valenti brothers see state
as a powerful ‘underdog’
Joel and Robert, both managers in their family’s auto
business, bucked millennial trends by coming home
By BENJAMIN KAIL
Day Staff Writer

Airport corporation will
be displacing Westerly
runway thresholds
By ERICA MOSER
Day Staff Writer

Westerly — Faced with an inability to immediately remove trees that
obstruct runway approaches at Westerly State Airport, the Rhode Island
Airport Corporation will be displacing runway thresholds at the airport.
Threshold displacement does not
mean any tarmac will be physically
removed, but markings will be altered to indicate that a pilot has a
shorter distance on which to land.
“At this point, all I can say is that
displacement will occur, and we will
be releasing the details on which runways will be affected next week,” RIAC spokesperson Bill Fischer told The
Day on Friday.
SEE AIRPORT PAGE A7

WEATHER
Today, light snow developing, up to
2 inches. High 25. Sunday, partly to
mostly sunny, windy. High 20. D6
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Valenti brothers
CONNECTICUT
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G MILLENNIALS
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Mystic — For as long as he can remember, Joel Valenti wanted to head
out west and explore.
“It was a whole other part of this
huge country that I’d never seen,” Joel, a sales manager at Valenti Ford in
Mystic, said recently in his office over
a ringing phone and classic rock radio.
After graduating from Stonington
High School in 2009, he earned a finance
degree at Arizona State University, driving to California and Utah on weekends,
“skiing all over the place” and starting a
Cross-Fit gym with a friend.

“I like to be running and sweating,
moving and exploring,” he said.
While other millennials are fleeing
the state, Joel, who just turned 27, and
his brother Robert, who turns 29 next
month, came back to Connecticut in recent years and want to stay.
“Right now, maybe we are the underdog,” Joel said of the Constitution
SEE VALENTI PAGE A3
Brothers Robert, left, and Joel
Valenti at Valenti Toyota in
Westerly on Dec. 20.
SARAH GORDON/THE DAY

WHY MILLENNIALS? WHY CONNECTICUT?
Millennials — those between 20 and 36 as of this year — represent the largest population group in Connecticut at more than 927,000. But the
group is shrinking. From 2010 to 2016, Connecticut lost 0.6 percent of its millennial population, a migration rate higher than in all but 13 states, according to the U.S. Census. In 2014, more than 17,000, or 7 percent, of young adults in the 20-to-24 age group moved out of Connecticut, according to the Census. A lack of a hip urban center and the social life it offers and a dearth of good-paying jobs, particularly in technology, are often
cited as the reasons. Some just don’t like snow and cold. Others, though, have decided to stay in Connecticut or relocate here. This week, The Day
profiles seven millennials who are drawn by the area’s diversity, small-town feel, activism, creative energy and non-corporate job opportunities.

COMING SUNDAY

TOP STORIES 2017: DERBY TRIPS PROMPT CHANGES

News: As a ship pilot, Richard Willette handles
all military vessel and submarine traffic coming in
and out of the sub base and New London Harbor. The 51-year-old Ledyard resident recently
surpassed the 4,000th mark — piloting more than
4,000 military vessels between his time in the Navy
and in his current capacity as a civil service pilot.
Daybreak: Reba will perform at Foxwoods, Flock
Theatre will present “Animal Farm,” and “Let Me
Be Myself: The Life Story of Anne Frank” will be
at Otis Library: events our arts staff look forward
to in 2018.
Business: Internet-connected lights, locks and
laundry machines are close to becoming everyday
household items, thanks in part to voice-activated speakers such as Amazon’s Echo and Google
Home.
Perspective: Take a look back at the strange and
surprising politics of 2017 through the lens of our
political cartoonists.

The 2016 controversy over lavish trips
to the Kentucky Derby hosted by the
Connecticut Municipal Electric Energy
Cooperative continued in 2017, with ethics
violation rulings in Norwich and Groton
and more state scrutiny over municipal
utilities.
Four Norwich Public Utilities officials,
then-Mayor Deberey Hinchey and three
Groton Utilities officials were found
in violation of ethics codes. In March,
Hinchey paid the city the recommended
$1,945 reimbursement, 25 percent of the
estimated value of her trip. NPU General
Manager John Bilda in September donated $15,000 to a fuel assistance fund.
Former Norwich utilities commission
Chairwoman Dee Boisclair and Vice
Chairman Robert Groner resigned prior
to a City Council investigation. In Groton,

utilities commission member Edward
DeMuzzio resigned when faced with potential removal and said he would donate
$7,500, the value of his 2016 trip, to a
charity. GU Director Ronald Gaudet, who
attended the 2016 trip for one day, and
GU General Manager of Utility Finance
David Collard each were fined $100 and
asked to donate $7,500 to a Groton Human Services program to support needy
families.
State law changes mandate all CMEEC
retreats now be held in state and include
official business. A five-year forensic
audit of CMEEC’s books is underway, and
veteran Aetna attorney Bill Kowalski was
named in December as the new municipal electric energy consumer advocate.
— Claire Bessette
www.theday.com/2017review

TODDLER BEGAN
BRONX BLAZE
New York — A 3-yearold boy fiddling with a
stove ignited the raging
inferno that killed a dozen people, including four
kids under the age of 7,
inside a Bronx apartment
building, officials said.
The child’s mother, in
rushing to safety with
her son and her 2-yearold, left their apartment
door open — creating a
lethal condition where
flames rocketed up the
stairway of the five-story
building in mere seconds. A2
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typographical errors in advertisements, but will reprint that part of an
advertisement in which an error occurs if it seriously alters the meaning or effect
of the ad. Advertisers must notify the management within 24 hours of any error.
The Day’s liability shall be limited to the amount paid by the advertiser for the
first insertion only and excludes consequential damages of any kind. The Day
will not be responsible for errors or offer any form of credit on advertising
submitted and accepted after the published deadline. Disputes unresolved after
30 days may affect credit eligibility.
Advertisements published by The Day, utilizing copy or illustrations, or created in
whole or in part by the facilities of The Day, together with the copyrights thereof,
shall be the exclusive property of The Day and shall not be reproduced or copied
without its written consent.
Cancellation of any order for advertising space will not be accepted by The Day
after the published cancellation deadline.
If ad copy is not received by the production deadline thus resulting in filling ad
space or altering the layout a $150 production fee will be assessed to your
account.
Advertiser and/or advertising agency agrees to defend and indemnify The Day,
its officers, agents, employees and contractors against any and all liability, loss or
expenses, including reasonable attorneys’ fees, resulting from the publication of
advertiser’s advertisement, including, but not limited to, claims of libel,
plagiarism, unfair competition, unfair trade practices, infringements of
trademarks, copyrights, trade names, patents or proprietary rights, or violation of
rights of privacy.
Contracts become effective the first day of the month in which they are
accepted by The Day.
CONTRACT SHORT/REBATE: Performance will be assessed at the end of the
advertising contract period. A credit rebate may be issued or the account will be
charged, based on the actual contract level achieved, according to this rate card.
Brokered advertising is not accepted in any form, ROP or preprint.
Attack upon, or criticism of, individuals, firms or products will not be accepted.
Home improvement contractors, financial & lending companies, moving
companies and day care providers must be licensed with the State of CT and
are required to display their license number in all forms of advertising.
Political advertising must be prepaid. Identification of who is paying for the
space must be published in all ads. Ads with controversial content must run 5
days prior to Election Day to allow time for rebuttal. The Day reserves the right to
insert the words “political advertisement” in all political ads.

Commissions and Terms of Payment

a. All rates are net and non-commissionable.
b. Advertising must be paid for in advance unless prior credit has been established.
c. Payment terms are net 25 days from billing date. Thereafter, a finance charge of
1.5% per month, which is an annual percentage rate of 18%, will be added to all
delinquent accounts. All returned checks are subject to a $15 handling fee.
d. Payment for transient customers is due at time of order.
e. Any bill rendered to an agency and/or advertiser shall be conclusive as to the
correctness of the items therein set forth and shall constitute an account stated,
unless written objection is made thereto by the agency and/or advertiser within
thirty (30) days from the rendering thereof.
f. Billing disputes are to be resolved in a timely manner. Adjustments will not be
made to charges for ads over 6 months old.
g. If it is necessary to force collection for any amount due, all collection costs,
including reasonable attorneys’ fees and costs, shall be paid by the advertiser.
h. Visa, Discover, and MasterCard are accepted.

Advertising Policies

a. The Day reserves the right to revise advertising rates at any time. Current
advertisers will be notified 30 days prior to rate adjustment. The advertiser has
the right to cancel, without penalty, prior to the time new rates are made
effective by The Day.
b. The receipt of a contract or order is construed as an acceptance of all the rates
and conditions under which advertising space is, at the time, sold by The Day.
c. When two or more discounts are involved in a purchase, only the highest
discount is applicable.
d. All advertising is subject to the approval of The Day. The Day shall have the
right to revise, reject or cancel, in whole or in part, any advertisement at any time
for any or no reason. No advertising shall be deemed accepted by The Day until
the time such advertising is actually published.
e. The Day reserves the right to insert the words “paid advertisement” in all ads.
f. Advertising will not be accepted if contingent on position. Every effort will
be made to accommodate reasonable position requests. Failure to meet these
requests will not constitute cause for adjustment, refund or rerun.
g. The Day assumes no financial responsibility for non-publication or for

Services

a. No charge for initial composition work. Changes from the original copy on proofs
will be made if time permits. Proofs are for typographical changes only, and
are limited to one proof without incurring additional charges. Additional
proofs may be subject to a $20 proof fee.
b. Upon request, proofs will be sent electronically from our Advertising Ad proofing
service to a provided e-mail account, emailed or delivered by request.
c. All proofs must be approved by 4:00pm on requested date*. No action implies
the ad is approved as is. *HomeSource, group pages and Sunday Advanced must clear by
3:00pm.

d. Ads submitted after the published deadline will not receive a proof and The Day
assumes no financial responsibility for non-publication or for typographical
errors in the advertisement.
e. Late ad approval is at the discretion of The Day depending on in-house
Advertising Services workflow.
f. Speculative ad design is available free of charge.
g. Electronic transmission or PDFs of completed ads appearing in a Day
publication will be provided to advertisers or to another media upon the
advertiser’s request, with permission of the publisher. The ad must appear first in
a Day product.
h. Tearsheets are available online at http://ts.theday.com. Paper tearsheets are
available at the cost of $5 for each requested copy.
i. The Day offers advertisers a free co-op service. To make use of your available
co-op money, call 860-701-4291.
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Daily ($/column inch) Sunday ($/column inch)
Open Rate ............................................$32.50........................ $37.80
150 inch annual bulk contract...................$28.55...................................$32.55
250 inch annual bulk contract..................$26.22...................................$29.90
500 inch annual bulk contract..................$25.75....................................$29.36
1,000 inch annual bulk contract...............$25.37...................................$28.92
3,000 inch annual bulk contract..............$24.91....................................$28.39
5,000 inch annual bulk contract..............$24.74....................................$28.20
7,500 inch annual bulk contract...............$24.50...................................$27.93
10,000 inch annual bulk contract............$24.25...................................$27.64
Over 10,000 inch bulk contract...................................................................negotiable
Frequency Display Discounts
2nd insertion.........................................................25% discount
3rd-6th insertion................................................50% discount
Ads must run within six days of first insertion

No. 35
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Transient In-Column Rate
Daily ($/line)
Sunday ($/line)
1-2 days.....................................................................$6.00......................................$6.90
3-6 days....................................................................$4.00......................................$5.18
7-30 days..................................................................$3.50......................................$4.03
Classified Contracts (Annual)
Daily ($/line)
Sunday ($/line)
450 lines...................................................................$3.24......................................$3.70
700 lines...................................................................$3.05......................................$3.48
1,200 lines................................................................$2.82......................................$3.22
2,300 lines...............................................................$2.70.......................................$3.08
4,500 lines...............................................................$2.56......................................$2.92
7,000 lines................................................................$2.40......................................$2.74
10,000 lines.............................................................$2.32......................................$2.64
15,000 lines.............................................................$2.08......................................$2.37

Legal Notice (10 col.)

Daily ($/line)
Sunday ($/line)
In-Column.............................................$2.90........................... $3.30
Affidavit Charge..................................$5.00 • Mailed Box Replies $28.00

Transient In-Column Rates

Level
Daily ($/line)
Sunday ($/line)
1-2 days/skip day................................................$5.00......................................$5.75
3-6 consecutive days......................................$4.00......................................$4.60
7-30 consecutive days....................................$3.50......................................$4.03

All legals will appear on theday.com for only $1 per ad per day.

Obituary Notices

Four line minimum daily. Rates are charged per line, per day.

Daily/Sunday ($/column inch)..................$29.40

Classified Contracts (Annual)*
In-Column
Daily ($/line)
Sunday ($/line)
450 lines/yr............................................................$2.87......................................$3.27
700 lines/yr.............................................................$2.71........................................$3.09
1,200 lines/yr.........................................................$2.50......................................$2.85
2,300 lines/yr........................................................$2.39......................................$2.72
4,500 lines/yr........................................................$2.28......................................$2.60
7,000 lines/yr.........................................................$2.12........................................$2.42
10,000 lines/yr......................................................$2.05......................................$2.34
15,000 lines/yr......................................................$1.86.......................................$2.12
5 lines daily for 1 year**.................................$2.00......................................$2.30
7 lines daily for 1 year**..................................$1.80.......................................$2.07

Charged to Funeral Directors only. Deadline 4:30pm prior to publication.

In Memoriams, Cards of Thanks

Daily/Sunday ($/column inch)..................$35.00

Deadline: 3:00pm 2 days prior to the publication date. Thurs. at 3:00pm for Sun & Mon. All
In Memoriams and Cards of Thanks will also appear on Legacy.com for $7 for 14 days.

Milestones

Sunday ($/column inch)....................$11.00

Deadline: Wednesday three weeks prior to the publication date.

Deadlines

*All in-column classified advertising in The Day will also appear on theday.com for only $1
per ad, per day. In-column classified billed at 12 lines per inch. 10 columns to a page.
**Non-cumulative; must publish every day.

Classified Business Hours: Monday-Friday 8:00am-4:30pm
Call 860-701-4200 or to go theday.com/classified
SPACE RESERVATION
In-Column: 4:00pm the previous day for Tuesday-Saturday publication; 4:00pm
Friday for Sunday & Monday publication; 3:30pm Thursday for Friday Real
Estate.
Legals: 4:00pm 2 days prior for Tuesday-Saturday publication;
Noon on Friday for Sunday and Monday publication.

w w w. t h e d a y. j o b s

860.701.4200

Employment Rates - TheDay.Jobs

RGB: 33/66/99

Bundled Employment Pkgs
All Packages include:
PRINT: The Day
Sunday Full Color Print Ad
In Column Referral Ad
ONLINE: Theday.jobs
7 Day Monster.com
7 Day Online display ad
7 Day TOP JOBS
7 Day Job Video

SOCIAL MEDIA
Mobile: 7 Days Theday.com
Twitter: 7 Days @THEDAYJOBCT
Facebook.com/TheDayJOBS
Eighth Page 5 col. x 4.25” (5.38” x 4.25”).............................................$495.00
Quarter Page 5 col. x 9” (5.38” x 9”)........................................................$695.00
Half Page 10 col. x 9” (10.188” x 9”)...........................................................$995.00
Full Page 10 col. x 18” (10.188” x 18”).....$1,495.00
DIGITAL
(300px x 250px) or (180px x 150px)
Annual contracts available - Call for details.

RGB: 0/0/0

Classified Display: All space reservations & publication set materials must be
received no later than 3:00pm 3 days prior to publication; 10:00am on Thursday
for Sunday publication; 3:00pm Thursday for Monday publication.
CMYK: A510

CMYK: 000A

Electronic Ad material must be received 10:00am 2 days prior to publication;
Friday by 10:00am for Monday publication. Cancellation times are the same as
reservation times.
Double Truck Ads...................................................3:00pm, 5 days prior to publication
SPECIAL ANNUAL SECTIONS
President’s Day Automotive............ February

Fall Auto Premier...........October

SPECIAL FEATURES
HomeSource - Real Estate...............................Every Friday
Welcome Home - Real Estate........................Every Sunday
Wheels - Automotive.............................................Every Saturday
Theday.Jobs - Recruitment...............................Every Sunday
Save-A-Life - Pet Page.......................................Last Sunday Each Month

Color Rates

a. Color requests subject to availability
b. CMYK Colors
c. No minimum size requirements
Black and one color................................ $385.00
Black and two color................................ $535.00
Process color........................................... $685.00

Classified Advertising Rate Card

•

theday.com

No. 35

Reach an upscale, highly educated audience with the number one website in
southeastern CT. More than half of all online users in this area visit theday.com in
a typical 30-day period, generating more than 3.9 million page views from more
than 600,000 unique monthly users. 50% of theday.com users are not subscribers,
which extends your reach. Your ad campaign will achieve real impact – our rates are
based on a cost-per-thousand impressions (CPM). Rich media, mobile, video and
site takeover are available at premium rates. All campaigns are subject to availability.
Online ad production available. Contact your Account Executive for rates or call Dave
Gellar at 860-701-4291 for more information.
ONLINE DIMENSIONS
Leaderboard...............................728 x 90 pixels
Medium Rectangle.................300 x 250 pixels
Mobile Banner...........................320 x 50 pixels
File size should be under 40K; total duration should be under 15 seconds.

Production

MECHANICAL MEASUREMENTS
Cols.
1
2
3
4
5
6
7
8
9
10

All CLASSIFIED
PICAS INCHES
5.514
.919
11.694
1.949
17.868
2.978
24.048 4.008
30.228 5.038
36.408 6.068
42.588 7.098
48.768 8.128
54.948 9.158
61.128
10.188
Full Pg: 10.188" x 20.75"
Full Pg Tab: 10.188" x 10.208"

ROP
PICAS
9.834
20.418
31.002
41.586
52.164
62.748

INCHES
1.639
3.403
5.167
6.931
8.694
10.458

Tab
PICAS
11.028
22.8
34.578
46.35
58.128

INCHES
1.838
3.800
5.763
7.725
9.688

Full Pg: 9.688" x 10.458"

Full Page: 10.458" x 20.75"

Contact your account representative
for mechanical measurements
on special sections.

ROP DEPTH REQUIREMENTS
Advertisements over 18 inches in depth will be charged for a full page of 20.75 inches.

Reach the New London Market with a Single Media Buy!
• The Day is the leader in New England for combined print and web
readership in its primary market. In print alone, The Day reaches 60% of
market adults over 7 days.
• theday.com is the region’s most visited website. In a 30-day period, theday.
com reaches 50% of all adults—generates 1.5 million visits and 3.5 million
pageviews.
• T
 he Day and theday.com reach your best prospects—educated, affluent
adults. Together, they reach 81% of college grads, and 81% of households with
incomes of $75,000 or more.
Reach a Market with Strong Buying Power
• The Norwich-New London Metro is one of the top 20 metros in the nation
in median household income—similar to Boston and Hartford. Its median
household income is $66,583—28% higher than the U.S.!

• Rates Effective January 1, 2018

4

Electronic Ad Transmission

We prefer ads in PDF format (press optimized, embed all fonts, including system
fonts). Please note: the best PDFs are created with Distiller versus from the
application itself.
The Day currently uses Adobe Creative Suite 6 (CS6). We accept ads built in the
following programs (include all fonts and support files): InDesign, Photoshop, and
Illustrator. If the ad is provided in a different format that we are not able to oppen,
we reserve the right to rebuild the ad as close as possible.
We do not accept ads created in:
Microsoft Publisher, Adobe Pagemaker, Microsoft PowerPoint
If you have art but no layout software, please send the graphics separately from
the text, and we will be glad to set it for you. (Ads created in Microsoft Word or
Excel should be for text only; send graphics as a separate file.)
Please remember the following when working with graphics:
• Color graphics should be converted to CMYK with the ‘US Web Coated
(SWOP) v2’ color profile.
• Color or grayscale graphics should be at least 200 dpi (300 for magazine) and
saved as a TIF or JPEG (maximum quality) file. We do not recommend graphics
collected from the web (72 dpi); they will print poorly .
• Line art should be at least 600 dpi (1200 for magazine) and Bitmap, not
RGB/CMYK/Grayscale.
Email ads to: Advertising1@theday.com and CC your Account Executive.
The subject line must include the account name, publication date and ad size.
(Ex: My Store Jan 15 3x5). For files larger than 10MB, please contact your Account
Executive for FTP information.
Digital delivery through:

Special Editorial Days/Pages/Features

Sunday:............................................................................. Daybreak (features), Jobs (Recruitment),
Welcome Home (Real Estate), Business, Perspective
Monday:....................................................................................................................................................Daybreak
Wednesday: ........................................................................................................................... Daybreak-Food
Thursday:....................................................................................................Night & Day (Entertainment)
Friday:........................................................................................HomeSource (Real Estate), Daybreak
Saturday:..............................................................................................................................Wheels, Daybreak
SUNDAY COLOR COMICS

Circulation/Readership

The Day Publishing Company was founded in 1881. Published 7 days per week.
Member of Alliance for Audited Media (formerly ABC), Arlington Heights, IL.
Current AAM Audit available upon request.
Households in The Day's Primary Market: 70,752 (est.)
Total Circulation
The Day - Daily.................... 22,976
The Day - Sunday.......................24,057
About 73% of The Day's weekday and Sunday circulation is home delivered.
Readership
The Day

Adults in The Day's Primary Market: 165,420 (est.)

68,928 (daily)

72,171 (Sunday)		

Total (The Day, past 7 days; theday.com, past 30 days; The Times, unduplicated) 159,000	
(Source: AAM Audit, June 30, 2016)

Reach a Skilled Workforce in a Dynamic, Diverse Market
• D
 efense – U.S. Naval Submarine Base, Electric Boat (a division of General
Dynamics), U.S. Coast Guard Academy.
• T
 ourism – Foxwoods Resort Casino, Mohegan Sun Resort, Mystic Seaport,
Mystic Aquarium, U.S.S. Nautilus Museum (first nuclear submarine).
• Education – University of Connecticut, Connecticut College, Mitchell
College, Three Rivers Community College, University of New Haven
(branch), Rensselaer (branch).
• H
 ealth Care – Lawrence + Memorial Hospital, William Backus Hospital,
Westerly Hospital.
Sources: Alliance for Audited Media (formerly ABC); American Opinion Research;
Mediamark Research, Inc (MRI) (comparisons of metros with 100,000+ households).; Google Analytics;
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